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La Mer and Oceana have partnered to raise 
awareness for ocean conservation, a highlight 
being World Ocean Day 2009 which took place 
on June 8th. As part of this partnership, La Mer 
designed a limited edition 250ml World Ocean 
Day Crème, with 100% of net proceeds going 
to Oceana. The World Ocean Day limited edition 
Crème de la Mer was sold in May and June at 
exclusive retailers worldwide – in Australia it 
was exclusively available through David Jones 
at RRP $1,500. To celebrate the partnership, La 
Mer Brand General Manager, Holly Masters, 
hosted a lunch overlooking Sydney Harbour, with 
guests from David Jones, brand ambassadors, 
Gail Elliott, Bianca Spender and her mother, Carla 
Zampatti, along with members of the beauty 
press. 

La Mer’s commitment to the ocean began 
when founder Dr. Max Huber was drawn to the 
rejuvenating powers of the Pacific Sea Kelp. From 
this source he created the legendary Miracle 
Broth used in Crème de la Mer. In his honour, 
La Mer proudly supports Oceana, the leading 
international ocean advocacy organization based 
in the U.S. 

Net proceeds from the World Ocean Day 
limited edition Crème will now go towards 
helping fund Oceana’s Habitat Protection 
Campaign and its 2009 Ranger Expedition 
helping protect the earth’s most precious 

resource, our oceans. Ocean conservation has 
always been extremely important to La Mer. By 
responsibly harvesting only the top section of 
the sea kelp that reaches the ocean’s surface, 
La Mer is able to help sustainably maintain the 
underwater sea kelp forest ecosystem and 
protect this marine plant for future generations.

“I used to think the biggest threat to our 
oceans was pollution before I met the dedicated 
team at Oceana,” shares Andy Bevacqua, Vice 
President. Research and Development, The Max 
Huber Research Labs and Oceana Ocean Council 
Member. “But after spending time with Oceana 
scientists and on board the Oceana Ranger, I 
think an even bigger threat is overfishing. In 
the collaboration between La Mer and Oceana, 
I have come to understand that the only way 

we will get things done and make real change 
is if the three prongs - the government, NGOs, 
and industry - all work together. We all have a 
common goal.” 

“We are gradually winning this fight for our 
Oceans. The greatest fact is that the effects are 
reversible. And it is collaborations such as this 
one with La Mer that make a difference,” says 
Andy Sharpless, CEO, Oceana.  

La Mer’s limited edition 250ml World Ocean 
Day Crème sold exclusively through David 
Jones in May and June 2009. Net proceeds will 
be going to support the American Foundation 
Oceana.
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1: Bianca Spender, Holly Masters, Brand 
General Manager Jo Malone and La Mer 
and Carla Zampatti
2: Cia Stumm, Editor Go Boating and Aura 
Magazine and Melinda Cornford, Producer 
& Beauty Writer, Vogue.com.au
3: Gail Elliott, one of La Mer’s Brand 
Ambassadors

4: Kate Moffatt, beautydirectory.com.au and 
Sarah Macrae, beautyheaven.com.au with and 
Yasemin Turker, primped 
5: Gary Davey, David Jones with La Mer’s 
Holly Masters and Alanna Carey, Marketing 
and Communications Executive and Andrea 
Ferrari, Esprit magazine
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Livinia 
Mineral Makeup
Livinia Mineral Makeup is being ranged by 
selected pharmacies, including Terry White and 
Soul Pattinson Chemists. Livinia, meaning purity, 
is a mineral makeup brand developed in 2007 by 
Debbie Valleri, a dedicated Beauty Therapist and 
Make Up Artist. Debbie has worked in the beauty 
industry for the past 18 years, and her passion, 

enthusiasm and initiative led her to create her 
own brand Livinia Natural Skincare, from which 
the mineral makeup is a natural development. 

Key principles in the brand’s 
development

After formulating her own purely natural skincare 
range, Debbie wanted to complement the range 
with natural makeup, adhering to the same princi-
ples - that it needs to be environmentally friendly, 
suitable for sensitive skins and only contain 
ingredients that benefit the skin. She was very 

mindful of the many clients she 
has met and worked with over 
the years, who wanted to wear 
makeup for their sensitive skin, 
but were concerned about the 
chemicals that conventional 
makeup contained which, they 
said, resulted in irritation to 
their skin. Debbie also recog-
nised that her clients wanted 
their make up to look flawless 
and as natural as possible. 
After extensive research and 
development with Australian 
minerals, Valleri achieved a 
range of pure mineral makeup 
that is made of quality minerals 
and ingredients to bring out the 
natural glow of healthy skin. 
The entire range is totally free 
from parabens, talc, bismuth 

oxychloride, dimethicone, carmine, FD & C dyes 
and artificial fragrances. It is also registered with 
the Vegan Society and accredited with ‘choose 
cruelty free’. Until now the range was only sold in 
salons and spas. 

Also just announced is Sheree Mutton as the 
face of Livinia Mineral Make-up and Skincare. 
Sheree is a journalism graduate from Illawong, 
NSW, who is no new girl to beauty – she’s been 
working as a part-time pharmacy assistant at 
Soul Pattinson, Menai for the past five years 
while completing high school and her journalism 
degree at university.

Left: Sheree achieves the Livinia 
elegance look by wearing Crème and 
Powder Foundation in Neutral, Mineral 
Eyeshadows in Blossom, Gold and Bronze, 
Lipstick in Ellie and Mascara in Black
Below: The Livinia line-up


